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Who should attend?

Social Business Manager Operations Manager
Enterprise 2.0 Manager HR Manager

Enterprise 2.0

Internal Communications Information Manager
Knowledge Manager Business Developer

Paris, February 7 - 8, 2012

Intranet Manager Collaboration Manager

/

Keynoters

Yves Caseau, Executive Vice-President, Bouygues Telecom, France
Prof. Richard Collin, Professor & Director of the

Institut de I'Entreprise 2.0, Grenoble Ecole de Management

and Executive Partner at Nextmodernity, France

Dion Hinchcliffe, Executive Vice President Strategy, Dachis Group, USA
Jean-Christophe Kugler, Senior Vice President, Chairman of Euromed
Region, Renault, France

Rawn Shah, Social Business Transformation Expert , IBM, USA

Prof. Richard Dion
Collin Hinchcliffe

2

Jean-Christophe Rawn Shah
Kugler

Best Practice Speakers

Jean-Luc Abelin, Product & Knowledge Manager, Lafarge Group, France
Stéphane Aknin, Head of Group e-Communications, AXA, France
Valérie Blondeau, Directrice de la Communication,

Lagardére Publicité, France Aknin Blondeau Charles
Frederic Charles, IT Strategy & Governance - Enterprise 2.0 Evangelist,

Lyonnaise des Eaux, France

Jerome Colombe, Head of Web Governance , Alcatel-Lucent, France

Anu Elmer, Vice President Communications, =

Swiss Reinsurance Company, Switzerland

Cordelia KrooB, Senior Enterprise Community Manager, BASF, Germany d

Tobias Kunz, Solution Manager Enterprise Portals, Jcegfo”;]ebe Anu Elmer (K"forgg"a Tobias Kunz
Deutsche Lufthansa, Germany

Stéphane Valérie Frederic

Karine Lazimi, Innovation and Community Manager, Allianz, France |

Johan Lybaert, Business Developer Agile Software Development, U3

Cegeka, Belgium ]

Jamil Ouaj, Communications Manager, Deutsche Bank, Germany

Franck La Pinta, Web Marketing Manager / 2.0 HR / e-reputation, A | = |

Société Générale, France Jamil Ouaj [:aagﬂ(ta Nicolas Rolland

Nicolas Rolland, Social Prospective Director, Danone, France
Isabelle Schlumberger, EVP Sales & Development, JCDecaux, France 1
Bart Schutte, Director, Web & Architecture, Saint-Gobain, France

Stefania Todisco, Head of Group Operations and ICT Factories \
Community Unit, Unicredit, Italy

Mara Tolja, Collaboration Community Manager, Deutsche Bank, GB | “

Ellen Trude, Training Consultant, Bayer Business Services, Germany !ssar?le”eb Bart Schutte Mara Tolja Ellen Trude
chlumberger

Enterprise 2.0 Experts

Thierry de Baillon, Senior Social Media Strategist, 90:10 Group, France
Bertrand Duperrin, Management & Enterprise 2.0 Consultant,

Nextmodernity, France -
f o Bertrand Prof. Marc Blaise
Jane McConnell, Digital Workplace Strategy & Governance Consultant, Duperrin de Fouohécour Grimes-Viort

NetStrategy /JIMC, France

Prof. Marc de Fouchécour, Arts & Métiers Paristech, France

Blaise Grimes-Viort, Head of Community Management & Engagement,
eModeration Limited, Great Britain

Prof. Dr. Joachim Niemeier, Executive Consultant and Honorary
Professor, University of Stuttgart, Germany

Anthony Poncier, Consulting Director, Lecko, France E‘ngﬁg;facmm ég;i?:ry S’S;'t‘:gﬁl gi'ér’:t';xa”der
Emanuele Quintarelli, Partner and Social Business Strategist,

Open Knowledge, Italy

Dr. Alexander Richter, Research Associate, Cooperation Systems

Center Munich (CSCM), Germany -
Bobbi Augustine Sand, Creative Director, 0ZMA, Sweden

Luis Suarez, Social Computing Evangelist, IBM Software Group, Spain/NL . o

Mark Tamis, Social CRM and Social Business Strategist, NET-7, France gg:gi Augustine Luis Suarez Mark Tamis Joanna Walczak
Joanna Walczak, Web 2.0 Consultant, Lecko, France




First Conference Day: February 7, 2012

09:00 Reception & Welcome Coffee
09:15 Keynote Panel: Understanding Social Business Excellence

11:00 Coffee Break

11:20 Track 1: Project Excellence Track 2: Practice Excellence Track 3: Organizational Excellence
Community & Engagement Management Best Practices: Improving Internal Designing the Social Workplace

Communications

12:30 Lunch Break

13:30 Social Adoption Strategies Best Practices: Enhancing Information Flow Best Practices: Social CRM

14:40 Leveraging Social Technology Deployment Best Practices: Fostering Knowledge Sharing New Concepts for HR & Organizational

Development 2.0

16:00 Coffee Break

16:20 E2.0 Manager: Best Practices: Enriching Knowledge Retention Best Practices: Open Innovation
Between Transformation & Transition

17:10 Keynote Panel: On the Road to the New Models of Social Enterprise
18:40 Closing
20:30 Enterprise 2.0 Meetup

-

Program details and session speakers can be found online./

\
Second Conference Day: February 8, 2012

08:30 Reception & Welcome Coffee

08:50 Track 1: Project Excellence Track 2: Practice Excellence Track 3: Organizational Excellence

Models for Social Business Transformation Best Practices: Strengthening Collaboration Technology Live Testing: Enterprise Social
Networking

10:10 Mastering Social Skill Management Best Practices: Regaining Business Agility Principles for the Collaborative Enterprise

10:50 Coffee Break

11:10 Dundu Performance/Social Business Art Performance

11:30 Interactive Roundtables ¢ Adoption Strategies in Multinational Enterprises ° Social Business Analytics ¢ Social Intranets ¢ Gamified Enterprise
* Social & Mobile Enterprise ©Social Learning

13:00 Lunch Break

14:00 Plenary Discussion: Future Roadmap of Social Business Technology
15:00 Keynote: Next Generation Eco-System and its Key Success Factors
15:45 Conference Results and Closing Note

16:00 End of the Enterprise 2.0 SUMMIT and Get-Together

Program details and session speakers can be found online./
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Keynote 1 Keynote 2 Keynote 3
Understanding Social On the Road to the New Next-Generation Eco-System
Business Excellence Models of Social Enterprise and its Key Success Factors
* Social Business Excellence - what is it * Process & workflow management * Key challenges and success factors

and how to achieve it? in a networked organization for social business excellence
* Challenges and success factors for * Organizational framework for * Business model patterns of

enterprise social business strategy social enterprise social enterprise

|| Yves Caseau Prof. Richard Collin Dion Hinchcliffe

[ Executive Vice-President Enterprise 2.0 Institute Executive Vice President Strategy
Bouygues Telecom Grenoble Ecole de Management & Dachis Group
France Nextmodernity, France 1 USA
Rawn Shah Jean-Christophe Kugler

Senior Vice President
Chairman of Euromed Region
, Renault, France

N\ AN /

Program is subject to change.

Social Business
Transformation Expert
IBM, USA
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Fax

Registration

+49-89-2000-1464

[J Registration for the Enterprise 2.0 SUMMIT on February 7 and 8, 2012, in Paris

~

Company

Street

ZIP code, city, country

1. Conference Participant

[ Conference Pass, February 7 and 8, 2012
[ Consultant Pass, February 7 and 8, 2012
[ Vendor Pass, February 7 and 8, 2012

First name, last name

Position/Department

Telephone number

Email address

2. Conference Participant (15% price reduction)
[ Conference Pass, February 7 and 8, 2012
[ Consultant Pass, February 7 and 8, 2012
[ Vendor Pass, February 7 and 8, 2012

First name, last name

Position/Department

Telephone number

Email address

Billing information
Please send the invoice to the following billing address
[ The address mentioned above

The following billing address

Signature

Qate

Date

Enterprise 2.0 SUMMIT
February 7, 2012
February 7, 2012
February 8, 2012

9.15am - 7.15 pm
from 8.30 pm
8.15 am - 4.30 pm

1st Conference Day
Enterprise 2.0 Meetup
2nd Conference Day

Venue

Le Cercle National des Armées
8, place Saint Augustin

75008 PARIS

Telephone: +33-1-44902626
www.cnaparis.com

Included Services

* Admission to the conference on February 7 and 8, 2012

* Access to the online download area including conference documentation
¢ Drinks, lunch & coffee breaks

Conference Fee

Booking Options Regular

until Feb 2, 2012

Late Booking
from Feb 3, 2012
Conference Pass

EUR 1.790,- EUR 2.090,-

Additional participants from the same company receive a 15% discount.
Consultant Pass EUR 890,- EUR 1.090,-

As ,consultants“ we define freelancers and staff members of consulting companies
with 20 employees or less.

Vendor Pass EUR 2.690,- EUR 2.790,-
As ,vendors“ we define software solution providers in the field of Enterprise 2.0
and Social Business. Please note our sponsoring options instead

Prices are exclusive of VAT. Value-added tax will be charged when legally applicable
according to European law.

Cancellation or Change of Attendee

A cancellation of up to 30 days before the date of the event is free of charge. For a
cancellation between 29 to 14 days before the event, a cancellation fee of 50% of
the ticket price will apply. For cancellations of less than 14 days, a cancellation fee of
the full ticket price will apply. For a cancellation a written notice is required by fax or
mail to Kongress Media GmbH. A cancellation via email should be accompanied by

a telephone notice to make sure the email has been received by Kongress Media.

A change of the attendee can be made any time after booking and is free of charge.

Data Protection Policy
| am aware that my data are being stored, processed and used according to the rules
of the German Federal Data Protection Act ( Bundesdatenschutzgesetzes - BDSG).
All data that is taken on this website will be stored according to legal principles.
My personal data will not be made available to third parties. External
service support to the event organizer that needs to process the data
in order to fulfill the service on behalf of Kongress Media GmbH and
co-organizers, are also required to abide to the legal principles.
They are not considered third parties in this context. If you do
have any questions or concerns regarding the use of your data
please contact datasecurity@kongressmedia.de or call us at
+49-89-2000-1462.

Registration Confirmation

You will receive a confirmation of your registration within
24 hours via email. Registration at the conference venue
is possible 30 minutes before the start of the congress.

Contact

Kongress Media GmbH
Tegernseer Landstr. 29
D-81541 Munich

GERMANY

Telephone: +49-89-20001463
Fax: +49-89-20001464
Email: cg@kongressmedia.de

KongressMedia

For further information and online registration please visit

www.e20summit.com





